
Understanding
Branded Content 

Is it the new revenue tool?



Hello!
I’m Priyanka Sharma, 
Creative Head, Branded Content at 
Jagran New Media

I am here to take you through Branded Content at 
Jagran New Media and if it is the future template?

You can write to me at 
Priyanka.Sharma@jagrannewmedia.com



Let’s meet JNM



We at JNM aspire to be 

the No. 1 
Vernacular Publisher 

in the Hindi Heartland, 

driven by Data Based Journalism 
& build on a strong Tech foundation
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Jagran dominates the Hindi  Speaking 
Markets across Uttar Pradesh, Delhi NCR, 
Bihar, Madhya Pradesh, Chhattisgarh, Punjab, 
Haryana, Rajasthan and Uttarakhand

Jagran New Media communicates with its 
users across 3 languages – Hindi, English, 
Punjabi touching 105 Mn users

Social  reach of 28 Mn on Facebook and 
another 44 Mn on YouTube engages the users 
across various formats

*Source: ComScore (Multi-platform) Nov 2021
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HerZindgi.com 
No.1 Website for  Women 

Lifestyle with over 29 Mn 
unique  visitors

The Portfolio

Source: ComScore Nov 2021

Jagran.com
Hindi NEWS & INFORMATION website 

with over 68  Mn unique visitors

Onlymyhealth.com 
No.1 Health Content  Website 

with over 8+ Mn unique visitors

Jagranjosh.com 
No.1 website in Education & 
Youth Genre with 20 Mn 
unique users

JNM 
Constellation  

Of Distinct
Audience 
Clusters
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Power of 
Content in 
Advertising



What is 
Branded Content?
What?
Branded content is content that bring relevant value to the consumer. In it’s most classic definition, Branded 
content avoids selling a brand to the customer. It sells a story and product enables that story

USP
Inform, Educate and Enable



Why Branded Content Works Better 
Than Traditional Advertising



Interesting Branded Content Will Have…

Interesting Idea

Good Distribution

Perfect Channel of 
Communication

Brand 
Communication

Website, Social Media, Word of 
mouth

Text, Video, Graphic, Audio

A well researched Story (Entertaining/ 
Inspiring/ Informational) 
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Branded 
Content



Why are we doing this?

 



They can have your recipe,

But they can never 
steal your sauce.



As the world around us changes,
we adapt.

So has our understanding of 
branding in the last 100 years.



1900 - The Features

What is that?
What does it do?



1920 - The Benefits

What do I get?
What is it good for?



1950 - The Experience

What do I feel?
What is it about?



2000 - The Identity

Who do I become?
What does it make me?



2020 - The Tribe!

Where do I belong?
Who are my peers?



Customers don’t buy brands,

They join brands, 
their belief system, 
and never leave it, 

until you do!



Simply put,

Branding is the 
sociology of your business.

Not market trends, not data, not even product.



Why are we doing this?

 

How do we do
what we do?
Fueled by Data.
Driven by Creativity.



They can have your recipe,
But they can never steal your 
sauce.

We study, measure and analyze data in order understand 
different consumers habits. We then look for the best insights 
to align our strategy in order to better reach your target. We 
create powerful emotional connections with your consumers 
and maximize business results.

Data Modelling, 
Reseach and Insights



They can have your recipe,
But they can never steal your 
sauce.
Strategy is at the heart of every project, fueled by data, 
amplified by our platform specialists and optimized by OMG 
buying power. Our dedicated team of strategists aim to better 
understand the business challenges of our clients, simplify an 
increasingly complex world and offer solutions that maximize 
business results.

Multi Channel 
Strategy and Planning



They can have your recipe,
But they can never steal your 
sauce.

The entire organization is driven by creativity. We are proactive 
and bold, paving the way, creating new media and facing 
change through a desire to go further, reinvent ourselves again 
and again for the greater benefit of our clients and to make 
their brands stand out.

Media Creativity 
and Innovation 



They can have your recipe,
But they can never steal your 
sauce.

The Marketing Science group sheds light on our client's strategies and 
consumer insights. They analyze, automate and visualize campaign 
results on our real-time dashboards based on our client's performance 
indicators. They are responsible for identifying audiences that are most 
relevant through our data management platform. Manage arrangement 
audiences Present visualization Transform actionable Frequency 
duplication Tagging

Report and 
Analysis



They can have your recipe,
But they can never steal your 
sauce.
Our teams are constantly on the lookout for new products and 
new technologies relevant for our clients. We anticipate the 
unexpected. We guide and accompany our cl ients in an 
increasingly complex world to recommend the most appropriate 
solutions that will meet their needs

Thought
Leadership



Why are we doing this?

 
Hi! 

Takeaways



People can now become 
loyalist before becoming 

consumers.



People can now be loyalist 
without being consumers.



People want to make their 
own decisions 

with the internet freedom, but balance it out 
With their own research and needs.



People exist in different 
communities or industries 

in different ways.



Brands are moving beyond using 
innovations as a trend, 

and are using them more to 
tell their own stories through innovation 

as media.



What is the 
large takeaway?
People love Stories

Product becomes an enabler, not the hero

People retain the story along with the brand not vice versa



Why are we doing this?

 
CASE STUDY- 

LINKEDIN



Click Here Click Here

Click Here

CASE STUDY- LINKEDIN

Microsite

Intro Video

Intro Article

https://www.jagran.com/linkedin-initiative-for-workplace-flexibility-for-women.html?itm_medium=subnavigation&itm_source=dsktp&itm_campaign=Linkedin
https://www.jagran.com/linkedin/general-flexibility-is-not-a-privilege-or-favor-for-women-it-is-their-right-22677829.html?utm_source=read-more&utm_medium=linkedIn-microsite&utm_campaign=Branded-content
https://www.youtube.com/watch?v=aKGPzsvkROY


Thank you!


