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1. A two week online community of 50 people

2. Online survey & interviews with over 500 respondents

METHODOLOGY



90%
of people like custom content as a 

way for brands to engage with them 



Blatant sales pitches, 

more akin to 

advertising, would 

discourage me from 

looking [at branded 

content]



WHAT IS QUALITY…



You have to find a 

good subject...

otherwise people will 

see it as manipulative 

instead of informative

68%
1. IT NEEDS TO BE 

INFORMATIVE OR 

USEFUL



We have very little 

time to read and hence 

every article has to be 

worth our time. They 

must provide valuable 

insights, enrich our 

knowledge and broaden 

our viewpoints.

68%
1. IT NEEDS TO BE 

INFORMATIVE OR 

USEFUL



Obvious product 

placement by 

brand x and one 

sided view is a 

huge turn off

92%
2. DON’T SELL TO ME



In my view the 

quality of the 

content is low … 

the language is 

closer to 

marketing speak.

3. IT NEEDS TO BE 

WELL WRITTEN

68%



Branded content 

can come from any 

place. Quality 

branded content 

comes from reliable 

sources that 

provide accurate 

information instead 

of fake news.

80%
4. COMES FROM A 

RELIABLE SOURCE



“My perception of  
Publisher X was that it was  
more a newspaper related 
to business and finance. I 
like to be surprised and I 
am glad to see that  my 
perception was wrong. I 
am  going to try to read

more often.”

IMPACT OF GOOD QUALITY



“Biased content,
often  

masquerading as  
independent 

editorial!
I’m not a fan so tend 

to  skip past it.”

“Blatant sales 
pitches,  more akin 

to advertising,  
would discourage 
me  from looking.”

IMPACT OF BAD QUALITY



“The style of the  
branded content should fit 
with  the style of the host 
media outlet. If not, there 
is something of  a 
“promise break” which  
undermines both parties.”

PROMISE BREAK







SUMMARY

4 x basic building blocks to quality

Work with your publisher

Say its branded content

Lets tell beautiful stories



alexis.jarman@ft.com

THANK YOU

+1 347 9075558

GET INTOUCH


