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Study Tour Agenda at a Glance 

Please note different start time on each day 

   Thursday, May 31 
 

   8:00 Board bus at Intercontinental 801 Wharf St. SW, Washington, DC 20024  
8:15 Bus departs to Press Club 529 14th St NW, Washington, DC 20045 
8:30 INMA/Press Club welcomes Cosgrove Lounge, 13th floor 
9:30 Washington Post/Arc  

 10:30 Bus to US News 1055 Thomas Jefferson St., NW (Foundry building entrance) 
11:00 US News 

 13:00 Bus to Vox Media 1201 Connecticut Ave NW, Washington, DC 20036 
13:30 Vox Media 

 15:00 Bus to Atlantic Media 
 15:30 Atlantic presentation 600 New Hampshire NW #4, Washington, DC 20037 

17:00 Walk to Watergate Hotel 
 17:15 Cocktail reception 
 19:15 Bus to hotel 801 Wharf St. SW, Washington, DC 20024  

19:30 Arrive at hotel 
 

   Friday, June 1  
 

   7:45 Board bus at Intercontinental 801 Wharf St. SW, Washington, DC 20024  
8:00 Depart for Gannett 7950 Jones Branch Dr, McLean, VA 22102 
9:00 Gannett presentations 

 12:00 Bus to Politico 1000 Wilson Blvd, Arlington, VA  22209 
12:30 Politico 

 14:00 Bus to CQ Roll Call 1625 Eye St. NW, Suite 200, Washington 20005 
14:30 CQ RollCall 

 15:30 Bus to NatGeo 1145 17th St NW, Washington, DC 20036 
15:45 National Geographic 

 18:00 Bus to hotel 801 Wharf St. SW, Washington, DC 20024  
18:30 Arrive at hotel 
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National Press Club  
 

The historic National Press Club is a traditional meeting place in Washington for 
newsmakers and journalists.  
 
The club began on a blustery February day in 1908 when a reporter for the old 
Washington Times by the name of Graham Nichol crossed 14th Street on crutches and 
met a colleague, James Hay. “I’m getting tired of having to hunt a stuffy, ill-ventilated 
little room in a cheap boarding house every time I want to play a game of poker,” Nichol 
exclaimed. “Why don’t we get up a press club? A place where the fellows can take a drink 
or turn a card when they feel like it.” 
 
More than two dozen newsmen – and they were all men at the time – subscribed to the 
idea and the club soon opened.   
 
William Howard Taft became the first American president to visit the Club when he 
hoisted his 300-pound body up the stairs on New Year’s Day in 1910. He gave the 
bartender a rosebud from his lapel in exchange for a glass of water. Many presidents, 
royals, heads of state and other celebrities have visited ever since.  
 
The Press Club excluded women until 1971, so women journalists started the Women’s 
National Press Club in 1919, which was the same year women got the right to vote in the 
United States. The clubs remained separate until they merged in 1985. 

 
Speaker 

 
Suzanne Struglinski, the National Press Club's director of membership, joined the 
club as a journalism student in 1999.  She became a member of the club staff in 2016 after 
working in the Washington bureaus of the Deseret News (Salt Lake City, Utah), the Las 
Vegas Sun, E&E Publishing's Greenwire and Provider Magazine.  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
Contact 
 

Suzanne Struglinski  
suzanne@press.org 
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Washington Post  
 

The Washington Post, which was purchased for $250 million as a private investment in 
2013 by Amazon founder Jeff Bezos, is expanding at a time that most other newspapers 
are contracting. The 800-person newsroom is scheduled to add 200 more journalists in 
2018.  
 
Marrying enterprising journalism with cutting-edge technology, the privately held Post 
said that it achieved its second year of profitability under Bezos in 2017. Digital 
subscriptions last year tripled to more than a reported 1 million. Digital traffic at yearend 
was 84.6 million unique visitors, a close second to the New York Times.  
 
The Post, which was bought from the Graham family that owned the paper for more than 
80 years, does not publish its financial results.   
 
Along with most of the major U.S. news media, the Post has been under fire from Donald 
Trump since well before he moved into the White House. In addition to accusing the Post 
and other major media of publishing “fake news” when they carry articles he doesn’t like, 
Trump also has attacked Amazon, saying without proof that the company is not paying 
the full cost of postal package delivery and not properly collecting state and local sales 
taxes. In spite of Trump’s attacks, Amazon stock is trading near record-highs at a market 
value near $780 billion.  Consequently, Bezos now is the world’s wealthiest man.  
 
One of the major innovations at the Post is Arc (www.arcpublishing.com), a 
comprehensive content-management system designed for modern, cross-media 
publishing. The Globe and Mail, Tronc, NZME, Le Parisien, Philadelphia Inquirer and 
others have adopted the system.  

 
Speaker 
 

Alexander Remington, is an Account Executive in the Arc Publishing unit who has 
worked 0n sales and product development for the content management system since 
joining the company in 2013. He earned degrees from both Harvard and Yale.  
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
Contact 
 
 Alexander Remington 

Alexander.Remington@washpost.com 
  



 

 5 

U.S. News & World Report 
 

U.S. News & World Report, which once was one of the three major newsweeklies in the 
United States, abandoned print in 2010 to focus on reinventing itself as a digital-only 
company.   
 
The privately held company, which now publishes “best of” lists (usnews.com/rankings) 
for colleges, medical care, travel, automobiles, finance and other popular consumer topics, 
reports that 2017 was its most successful year in 35 years.   
 
The managers who architected and executed the pivot from print will discuss why the 
decision was made, how it was made and what the company did to execute its successful 
transformation.  

 
Speakers 
 

Brian Kelly (left), Editor and Chief Content Officer, has worked at U.S. News since 1998, 
rising to the position in 2007. Previously he worked at the Washington Post, Regardie’s 
Magazine and the Chicago Sun-Times.  
 
Karen Chevalier (center), Chief Operating Officer, has held senior technology and 
operations positions at the company since 1988. 
  
Kimberly Castro (right), Executive Editor of Consumer Advice, has been elevated to a 
series of editing positions since joining U.S. News in 2008.  She formerly was Managing 
Editor at Standard & Poor’s.  

  

 
Contact 
 
 Maria Santucci 
 msantucci@usnews.com 
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Vox Media 
 

Vox Media is a privately held digital media company operating more than 300 news and 
lifestyle sites, including Vox, SB Nation, The Verge, Eater, Racked and Recode.  
 
The company was founded in 2005 as a sports blog and has raised more than $307 
million in venture finding, including a $200 million investment from NBC Universal that 
valued the company at more than $1 billion in 2015. Additional blue-chip investors 
include General Atlantic, Accel Partners, Khosla Ventures, Comcast Ventures and Allen & 
Co.   
 
In our visit to its Washington office, Vox will outline its business strategy, discuss its well-
regarded Chorus content-management system and describe its growing Concert 
advertising network (http://concert.io/), which leverages first-party data from premium 
media brands.    

 
Speaker  
 

Ryan Pauley is Vice President for Revenue and General Manager of the Concert 
advertising network. He has been promoted to a series of increasingly responsible sales 
and financial assignments since joining Vox in 2011.   

 
 
 
 
 
 
 
 
 
 
 
 
 
Contact 

Ryan Pauley 
Ryan.pauley@voxmedia.com 
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Atlantic Media  
 

Atlantic Media, which has emerged as one of the most ambitious digital brands, traces its 
history to 1857, when Ralph Waldo Emerson and Henry Wadsworth Longfellow founded 
the Atlantic Monthly. The venerable company made a major commitment to digital 
publishing in the late 2000s and has diversified today into brands including The Atlantic, 
Government Executive Media Group, National Journal, Quartz, City Lab and the Re:think 
content studio.  
 
The company, which had been owned privately since 1999 by David Bradley, recently sold 
a controlling interest to the Emerson Collective, a non-profit foundation endowed by 
Laurene Powell Jobs, the widow of Apple founder Steve Jobs. (Yes, the foundation is 
named after Ralph Waldo Emerson.)   
 
After turning a profit for the eighth consecutive year in 2017, Atlantic Media this year 
announced a major expansion over the next 12-18 months that will add as many as 100 
new individuals to a staff of more than 300 – with as much as half of the new resources 
going to the newsroom. To support an ongoing diversification of the company’s brands, 
the product team will nearly double, as new resources will be added to engineering, 
design, data, consumer marketing and sales. 
 
INMA delegates will be briefed on the company’s editorial and business strategies, as well 
as its growing in-house native advertising studio.   

 
Speaker 
  

Bob Cohn is the President of The Atlantic, rising to the position in 2014 after serving for 
five years as editor of Atlantic Digital. Cohn previously worked for eight years as the 
executive editor of Wired. During the dot-com boom, he edited The Industry Standard, a 
newsweekly covering the Internet economy. He began his career as a journalist 
at Newsweek. 
 

 
 
 

 
 
 
 
 
 
 
 
 
Contact 
 

Anna Bross 
anna@theatlantic.com 
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Watergate Complex 
 

The Watergate complex is a group of six buildings in the Foggy Bottom neighborhood 
that was the site of the infamous 1972 burglary of the Democratic National Committee, 
which ultimately led to the resignation of President Richard M. Nixon.  
 
Dogged reporting by the Washington Post found that high-ranking officials of the Nixon 
administration had ordered the burglary. It eventually was revealed that Nixon personally 
directed an effort to cover up the break-in. Nixon resigned on Aug. 9, 1974, after Congress 
commenced impeachment proceedings to remove him from office for high crimes and 
misdemeanors. Nixon is the only American president ever to resign from office.  
 
Built between 1963 and 1971, the Watergate was considered one of Washington's most 
desirable living spaces. The complex features the Watergate Hotel, whose rooftop bar will 
be the site of an INMA-hosted cocktail reception on May 31 for delegates participating in 
the Study Tour.   
 
The hotel, which recently was renovated to burnish its retro chic, originally opened in 
1965. The curvy, sprawling design by celebrity Italian architect Luigi Moretti initially sent 
shock waves through conservative Washington. Despite the early criticism, the hotel 
quickly became a destination where actors and models hobnobbed with the congressmen 
and Supreme Court Justices who lived in the Watergate apartments. 
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Gannett 
 

Gannett, the largest publicly owned newspaper publisher in the United States, operates 
109 local media brands in the USA Today network, as well as 160 local news brands in 
Newsquest Media Group in the United Kingdom. Gannett won three Pulitzer Prizes in 
2018, including a citation for an ambitious multimedia project exploring the issues of 
immigration on the US-Mexican border (www.usatoday.com/border-wall/).  
 
Gannett traces its origins to 1906, when Frank Gannett and his associates bought a half 
interest in the daily in Elmira, NY. From this small venture, Gannett and his associates 
expanded to become the largest owner of newspapers and one of the largest owners of 
television stations in the United States. The company went public in 1967 and has traded 
since 1969 under the GCI symbol on the New York Stock Exchange. Gannett publishing 
was severed from the broadcast operations in 2015, becoming a pure-play print and 
digital business now valued at approximately $1.3 billion. The broadcast properties, 
which now are traded separately as Tegna (TGNA), are valued at some $2.3 billion. In the 
last 12 months, GCI’s sales were nearly $3.2 billion and EBITDA was $322.6 million. 
 
An extensive briefing at its headquarters campus for INMA is scheduled to cover insights 
from the company’s proprietary readership surveys, details of the USA Today national 
branding strategy, and why (and how) the company is shifting its emphasis from digital 
subscription sales to membership programs.  

 
Speakers  
 

Maribel Perez Wadsworth (photos on following page), who is the President of the 
USA Today Network and Publisher of USA Today, joined the Gannett corporate staff in 
2009 after serving in a series of senior newsroom positions Ft. Myers, FL. She is member 
of the INMA Board.  
  
Nicole Carroll, the Editor in Chief of USA Today, previously was editor of the Arizona 
Republic, which she joined in 1999.  
 
Randy Lovely, the Vice President for Community News, held senior newsroom 
positions at GCI papers in Arizona and California before assuming his current position.  
 
Ray Soto, the Design Director who shared in one of this year’s Pulitzers, will discuss 
emerging technologies for storytelling. He joined Gannett in 2014.  
 
Liz Nelson, VP Strategic Content, will explore audience development. She previously 
worked at a Gannett paper in California, as well as the Washington Post and AOL.  
 
Scott Stein, VP Product for News, will describe content and audience diversification. He 
has been with Gannett since 2012.  
 
Judy Vogel, VP of Strategy Development, will review her propriety research into 
consumer attitudes and behavior.  She joined Gannett in 2013.  
 
Josh Awtry, the Senior Director of News Strategy, previously held numerous leadership 
positions in newsrooms in the western United States.   
 
Andy Yost, Chief Marketing Officer, will cover membership and subscription programs.  
He joined in 2014 after leading marketing at Viacom, Dow Jones and American Express.  
 
Jason Jedlinski, Head of Consumer Products, will explain how Gannett scales its 
product development. He earlier worked at Tribune Broadcasting and various tech firms.  
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Gannett Speakers 
 

 
Contact 

 
Cameron Spearman 
cspearman@gannett.com 
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Politico 
 

Politico is the original net-native brand to specialize in politics and government. In 
addition to consumer-facing news coverage that frequently sets the national agenda, the 
Politico Pro subscription service provides in-depth coverage of government agencies to 
more than 25,000 lobbyists, elected officials, government employees, lawyers and other 
members of the power elite. Politico produces a print and digital magazine, as well as a 
newspaper distributed to some 30,000 opinion leaders in Washington. The privately held 
company created Politico Euro in 2015 to cover the politics, policies and people of the 
European Union.     
 
John F. Harris and Jim VandeHei, who had been journalists at the Washington Post, 
founded Politico in 2007. Robert L. Allbritton, the scion of a media and banking family, 
backed the venture with an undisclosed sum of money. The Politico leadership ruptured 
in 2016 when VandeHei and certain prominent staff members left to launch a competing 
digital news service called Axios. Launched in early 2017, Axios is backed by $30 million 
from such investors as NBC News and Emerson Collective.       
 

Speakers 
 

Sudeep Reddy (left) was appointed Managing Editor of Politico in 2017 after working 
for more than decade as a Washington-based economics reporter and editor for the Wall 
Street Journal. Reddy arrived in the capital as a correspondent for The Dallas Morning 
News after commencing his career in Texas.  
 
Danica Stanciu (right), who is the Vice President of Sales for Politico Pro, joined the 
company in 2015 after 15 years in client services at CEB, Gallup and Advisory Board. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Contact 
 

Jon Yuan 
jyuan@politico.com 
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CQ Roll Call 
 

CQ Roll Call is an influential collection of trade publications for political leaders, lobbyists, 
attorneys, academics, political consultants and others whose success depends on having 
the latest information about legislative, regulatory and electoral activity at the state and 
federal levels in the United States.  
 
CQ, which was originally named Congressional Quarterly, is a collection of subscription 
publications that granularly track legislative and regulatory actions, ranging from 
campaign spending to health policy. Roll Call, which was founded in 1955, is a 30,786-
circulation print newspaper distributed in the nation’s capital, surpassing competitors 
like The Hill and Politico.  
 
CQ and Roll Call were combined into a single company in 2009 under the ownership of 
the Economist Group.  

 
Speakers 
 

Paul McHale (left), an executive who has worked for the Economist Group since 1999, 
was appointed Chief Executive Officer of CQ Roll Call in 2015. Prior to joining CQ Roll 
Call, he headed human resources for the parent company.  
 
Kris Viesselman (right) is Editor in Chief of Roll Call and the Chief Creative Officer for 
the company. She joined the company in 2015 after previous positions at the San Diego 
Union-Tribune, National Geographic, Orange County Register, Los Angeles Times, San 
Jose Mercury News and Sacramento Bee.   
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Contact 
 

Kris Viesselman 
krisviesselman@cqrollcall.com 
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National Geographic 
 

National Geographic is an iconic brand that has grown from the familiar yellow-bordered 
magazine to being a major print, digital and video presence reaching some 500 million 
global households each month.  
 
The National Geographic Society was founded in 1888 in Washington as a club for elite 
academics and wealthy patrons interested in travel and exploration. The next year, the 
non-profit organization began publishing a magazine under the editorship of Hovey 
Grosvenor, who led the publication for 55 years until retiring in 1954. The society 
continues to fund research and conservation projects around the world.   
 
The media properties were organized into a for-profit entity in 2015 that is called 
National Geographic Partners. The partnership, which is 73% controlled by 21st Century 
Fox, laid off 9% of its 2,000 employees when the new structure was implemented. With 
Fox agreeing in late 2017 to sell many of its assets to Disney, the media company could 
become a Disney brand if the transaction is consummated. 
 
In a landmark issue published earlier this year, National Geographic Magazine 
acknowledged that it “all but ignored” people of color in the United States until the 
1970s, while stereotyping people of color in the rest of the world as “frequently 
unclothed happy hunters [and] noble savages.” 
 

Speakers 
 
Jonathan Hunt (photos below are left to right) is Senior Vice President for Digital 
Content and Audience Development. He previously worked at Vox Media and Vice.   
 
David Miller, Senior Vice President of Publishing and General Manager of 
NationalGeographic.com, joined the company in 2017 after nine years at AOL.  
 
Dan Gilgoff, Vice President and Executive Digital Editor, arrived at NatGeo in 2015 
after covering religion for CNN and U.S. News & World Report. 
 
Kate Coughlin, Senior Director of Audience Development, came to NatGeo in 2014 
after launching her career at USA Today.   
 
Liz Calka, the Lead User Experience Designer, arrived from Bloomberg Government.  

Contacts 
 
Dawn Spiller 
Dawn.Spiller@natgeo.com 
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Tomb of Christ Exhibition 
 
Built in the fourth century in Jerusalem, the Church of the Holy Sepulchre houses the 
sacred Tomb of Christ, or the Holy Edicule. The relic recently underwent a historic 
restoration that was documented by National Geographic in a new exhibition and 
immersive virtual reality presentation.  
 
In a visit to the exhibition, INMA delegates will learn about the high-tech restoration led 
by an interdisciplinary team of conservation experts from the National Technical 
University in Athens. The team used such technologies as lidar, sonar, laser scanning, and 
thermal imaging to preserve this important site. 
 
NOTE: The VR portion of the exhibition, which lasts about 15 minutes, is not 
recommended for guests susceptible to motion sickness or dizziness.  
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INMA hosts 
 
Alan D. Mutter, Tour Leader 
 

Alan D. Mutter (left) is a media consultant based in San Francisco who also teaches at the 
University of California at Berkeley. He originated the Silicon Valley Study Tour in 2014 
and subsequently conducted study tours for the INMA in Silicon Valley, New York and 
London. Mutter began his career as a newspaper reporter and editor before becoming the 
CEO at several Silicon Valley companies.  

 
alan.mutter@broadbandxxi.com 
+1 (415) 519 2495   
 

Josh Tag, Tour Host  
 
Josh Tag (right), who is a New York-based event coordinator, has helped to conduct 
numerous INMA events, including previous study tours in New York, Silicon Valley and 
London.   

 
josh@previewevents.org 
417-894-9412 
 

  
 
 
 

 
 

  
 
 
 
 
 
 
 
 


