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Cross media means 

more balls to juggle
1. More possibilities

2. Greater opportunities to 

succeed

3. Greater risks and new 

pitfalls



More money than ever

More brands than ever

But we remember less 
brands than ever

More media channels 
than ever



Which of these
do you recognize?



Which of these
do you recognize?





1Print



3Print Online



7Print Online

Tablet



13Print Online

Tablet Mobile



Newspaper

Web

Mobile

Cross media panels 
that cover multiple 
channels ςat an 
individual level.

The Either Way You Win Principle




